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This survey was conducted in conjunction with an Expert Round Table on
Social Media and Risk Communication during Times of Crisis held March
31, 2009, at the American Public Health Association. This poll was

sponsored and conducted by the American Public Health Association and
Booz Allen Hamilton Inc.
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Methodology

Zoomerang online survey

Open for 2 weeks (March 11-25, 2009)

Survey sample

American Public Health Association

Booz Allen Hamilton

International Association of Emergency Managers
National Association of Government Communicators
National Public Health Information Coalition

Survey distributed to more than 9,000 recipients

N=542

6% response rate
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Which of the following best describes your organization/employer?
State/Local Health Depardment
Lniversityw/Academic Organization
Mon-profittddvocacy Organization

State/Local Emergency Management Agency
Cther, please specify

Cther Government Agency

Federal Health or Emergency Management Age ...
Research Organization

Commercial Technology Company®endor

Mot Currently Emploved

1 1
0 20 40 60 g0 100 120 140

n=541
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Does your organization currently use social media tools (such as blogs,
Facebook, Twitter, texting, Wikis, etc.) to communicate about public health
issues or emergencies?

YES

n=542
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Do you agree or disagree that the followang i1ssues present obstacles for your organizabon in using social media
stratemes to improve public health or nskicnsis commumicabions?

[ Strongly disagree [ Disagree MWeither agree nor disagree [ Sgree [ Strongly agree

100 % e [ o o
80 %o
60 %
40 %
0%
0 %
Crther Staff Level of  Organization Privacy Evaluation |Thechnologi Tangst Financial
competing time/capacit  familisrity al cuhturs COMCEMS capacity  cal capacity population’s  resources
priorities W with tools FcoEss to
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How long has your organization been utilizing social media tools?

1-3 years

AN

3-5 years

e

More than
5 years

AN

Less than 1 year

n=231
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My organization primarily uses social media tools to communicate:

Both

Externally

\

N\

Internally

n=230
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Which of the following best describes how yvour organization coordinates
its social media strategy?

A combination of both

One unit/department oversees all social media use
for the organization/agency

Each unit/department acts independently and
oversees its own social media use

T 1
gl 100 120

n=228
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Which of the following goals is most important in your use of social media?

Educate the public

Affect public behavior/encourage public action

Foster two-way communication

Metwark amaong public health/femergency personnel

Other, please specify

1
0 % 10 % 20 % 30 % 40 %

n=231
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Which of the following social media tools does your organization currently use?

Social Networks (Facebook, MySpace, etc.) |

Blogs

Mobile Text Messaging |

RSS Feeds |

Microblogs (Twitter, Plurk, etc.) |

Video Sharing I

Podcasts |

Wikis |

Image Sharing |

Widgets |

Social Bookmarking (Delicious, Digg, etc.) |

Mobile Web Sites |

Other |
Virtual Worlds (Second Life, Whyville, etc.) |

0% 10% 20% 30% 40% 50% 60% 70%
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Do you evaluate the effectiveness of your use of social media?

n=230
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Which of the following evaluation tools do you use?

Web analytics

Online comments

Surveys

Word of mouth

Other, please specify

0 % 20 % 40 % &0 % g0 %
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Is there anything else you would like to share about the impact of social media
on your communications activities?

e Accessibility from work... security, access denied to many social media sites.
eConcern about what others post...is it worth the time???
eHuge concern is IT security and the blocking of access to sites via firewalls.

eGetting senior management to understand the benefits of the evolving technology and IT to let go of the belief
that they are the primary communicators are our biggest challenges.

e|t has got to be part of overall communications strategy.
¢ Learning curve of technology is a stumbling block.

* Social media could be a service multiplier for our organization, but we face organizational resistance, bred partly
by generational influences.

e| think a "best practices" document is definitely needed

|t appears that our organization needs to "trust" the employees that this media will be used only for work
purposes

e|t is essential we fully capitalize on opportunities these outlets and tools provide.

¢ | would permit my staff to use RSS feeds from legitimate sources, but "Twitter,"Facebook, etc. are unprofessional
and inappropriate.

ePeople today expect immediate communication and response. Social media helps meet those ambitious
expectations.

eTrainings on social media would be hugely helpful - either at conferences or via webinars, etc..

eYou've got me thinking.
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