ADVERTISING in one of APHAS publications will give you direct access to over 50,000 public
health professionals worldwide. Choose from any of the following to reach your target market.

American Journal of Public Health

www.ajph.org
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The American Journal of
Public Health (AJPH) is the No.1
publication dedicated to original
work in research, research methods,
and program evaluation in the field
of public health. This prestigious
journal also regularly publishes
authoritative editorials and com-
mentaries and serves as a forum
for the analysis of health policy.
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AWM WIN Association

The Nation’s Health

www.thenationshealth.org

The Nation’s Health is the most
widely read news tabloid in the public
health community. The newspaper,
which averages 36 pages an issue,
presents informative articles ad-
dressing every facet of public health.

Annual Meeting Program
www.apha.org/publications/advertising

The Annual Meeting Program is
distributed to all participants. It is an
important source of information for
the approximately 13,000 attendees
and nearly 600 exhibitors expected
each year, both during the conference
and as a resource afterwards.

www.apha.org/publications/advertising



ONLINE ADVERTISEMENT offers a variety of custom programs and sponsorship
opportunities. Please go online at www.apha.org/publications/advertising to
contact a sales representative for more information.

Online Journal— Online Newspaper—
Website American Journal of Public Health The Nation’s Health
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Monthly e-newsletter Bi-monthly e-newsletter
Inside Public Health Public Health Buyer’s Guide Careers in Public Health
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PUBLIC HEALTH OCCUPATIONS are
well-represented among APHA members.

Reach the largest market of public health
professionals through APHA’s award-winning
publications and online opportunities.

21% Health Administrators
18% Physicians

15% Educators/Health Information Specialists
8% Epidemiologists

8% Research/Scientists

7% Retired

6% Students

6% Nurses

5% Consultants

3% Nutritionists/Environmentalists
3% Allied Health Professionals

Publications Rating Among Readers
Based on membership survey conducted by PERQ/HCI Research.

Ability to provide credible information about
Public Health & Public Health Practice

Reputation of its authors in the field
of Public Health MD & MPH

AJPH AJPH
NEJM 5 NEJM

JAMA JAMA

JPHMP B JPHMP

Rating: 1 =Poor 5 = Excellent

3 AJPH: American Journal of Public Health
NEJM: The New England Journal of Medicine
2 JAMA: Journal of American Medical Association

JPHMP: Journal of Public Health Management and Practice

Reading preferences among APHA members

Based on membership surveys. Respondents were allowed to give multiple answers.

55%
55% Injury Control and Safety

Elderly/Long-Term Care
60%

Occupational
Health

80% HIV/AIDS

75%
Smoking and
Health

62% 75%
Communicable Women’s
Disease ~~ Health
65%
e To%
Nutrition

65% 65%
Chronic Disease

Children’s Health

APHA members have significant purchasing power

Based on membership surveys. Respondents were allowed to give multiple answers.

15% 12%
s0% Nutrition  Prescription
GD-ROM Products i Medication/
Information g
Vaccines

8%
Laboratory/Diagnosis

33%
Continuing
Education
Programs

55%
Publications/Video

40%
Patient Education Materials

45%
Computer/Software Packages





